
POSITION DESCRIPTION

	POSITION TITLE:

Marketing Director
	DIVISION:

FinanSure Student Loans
	DEPARTMENT/LOCATION:

Marketing/Sales 

	SALARY RANGE:

DOE
	EXEMPT/NON-EXEMPT STATUS:

Exempt

	STATUS:  Filled

	POSITION REPORTS TO:    Executive Vice President – Business Development


POSITION SUMMARY:

Responsible for developing, directing and implementing all corporate marketing activities for FinanSure Student Loans.  These activities would include corporate branding, corporate/customer communications, media relations, advertising, sales support, conference management, and web management.  Position will require a creative and innovative approach to marketing to differentiate the company from its competitors resulting in increased market share and recognition. 

DUTIES:

· Directs a comprehensive public relations program in key markets to support the growth goals of the company.

· Plans, implement and manages a comprehensive marketing calendar to orchestrate all planned activities including, advertising, conferences, newsletters, etc. 

·  Works in conjunction with Direct to Consumer and Online Marketing Directors to coordinate marketing activities to ensure consistency of brand and messaging across all FinanSure divisions.

· Supports the various sales channels, including schools, consumers and affinity partners through innovative marketing strategies to customize products and services.

· Develops a clear branding proposition for the company, complete with design, messaging and concise points of differentiation.

· Develops and maintains all needed print collateral in support of sales efforts and consumer needs ensuring consistency of message, image and effectiveness. 

· Responsible for the design and overall content of the web site to provide valuable information, easy application process and necessary tracking.

· Manage all booth logistics, handouts, events and giveaways as required for state, regional and national conferences.

· Manage media relations nationally with a focus on footprint states to maximize positive exposure and support branding initiatives.

· Manages all corporate and client communication including newsletters, e-blasts, account information, 

· Coordinate with compliance officer to ensure all marketing materials, web site and collateral are within industry compliance and privacy guidelines.

· Responsible for identifying niche markets for the company to provide on-going strategic growth.

· Continually monitors product and service quality through customer surveys, advisory groups and focus groups as needed.

· Provides research services as needed by other areas of the company as it relates to education trends, competitors, products, etc. and is responsible for tracking and analyzing competitor activity.

· Work with the sales staff to maximize the volume generated from school lender list placement through such initiatives as direct mailings to students or parents, workshops or other activities to leverage the brand and application rate.

· Prepares and manages all operating budgets for areas of responsibility.

· Further the goals and initiatives of the Company by acting as a major link between FinanSure, its clients and the general public.

· Professionally and effectively represent FinanSure at state, industry and corporate venues to advance the corporate goals and strategies.

· Coordinates and maintains effective and accurate management reports as needed and/or requested.

· Other duties as assigned.

JOB REQUIREMENTS/QUALIFICATIONS:

· Minimum of eight years experience in managing a marketing group for a fast paced company utilizing multiple delivery channels. 
· Bachelor’s degree with an emphasis in Marketing and/or Communications.  Advanced degree preferred.
· Minimum five years management experience.
· Excellent communication, organizational and presentation skills.

· Demonstrated strong writing skills with an emphasis on advertising or marketing.

· Demonstrated knowledge and experience in financial aid and higher education related marketing a plus.

· Ability to be creative and entrepreneurial in the approach to sales and marketing initiatives.

· Willingness to travel as needed.

· Position based in Phoenix, Arizona

